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Annual	  Turnover	  by	  Top	  50	  New	  Zealand	  Food	  &	  
Beverage	  Industry	  Firms	  

FY	  2012	  

Source:	  Coriolis	  

Where	  we	  are	  now	  

Many	  New	  Zealand	  firms	  are	  unaware	  of	  the	  opportuni@es	  for	  greater	  insight,	  and	  oCen	  this	  informa@on	  is	  out	  of	  reach	  
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Red	  Meat	  Export	  Volume	  and	  Price	  by	  Firm	  Type	  
2013	  -‐	  2015	  

Volume	  (leA	  axis)	   Average	  $/KG	  (right	  axis)	  

2,500	  	   123,400	   687,400	  



Others	  TargeOng	  the	  Same	  Prize	  



Listening	  to	  your	  consumers	  
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Global	  Interest:	  Paleo	  &	  Halal	  
2004	  -‐	  2016	  

Understanding	  their	  lifestyles	  
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China	  Food	  and	  Beverage	  Internet	  Retailing	  
2010-‐2015	  

Source:	  Euromonitor	  

E-‐Commerce:	  Understanding	  Channels	  
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Tmall	  and	  JD.com	  
Total	  Orders	  and	  Average	  TransacOon	  

2015	  

Total	  Orders	  (leA	  axis)	   Average	  transacUon	  (right	  axis)	  
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Low-‐Priced	  Protein	   Carefree	  Indulgence	  

Celebra6ng	  Seafood	  Seafood	  Superfood	  

Understanding	  their	  Lifestyles	  


