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New Zealand avocado industry is globally competitive, high value and delivers sustainable economic growth benefits
for the sector and New
. Zealand
If successful New Zealand will benefit through ....
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New Zealand avocado growers, packers, exporters,
processors, rural professionals, and scientists support
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Horticulture Export Authority structure and
avocado industry network and structure

MBIE “Avocados for Export” and
other investment in avocado research

Current industry collaborations with
and between packers and exporters,

inputs and invest in the PGP programme ) and with other sectors
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