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SUMMARY
K E Y AC HIEVEMEN T S AN D CHALLEN GES D U RI NG TH I S Q UARTE R

In many ways, this last quarter was a pivot point in the W3 programme. Key achievements, most notably the
contracting of nearly 15,000 bales in forward contracts, were huge success stories to be celebrated. It provided
confidence within our team that our approach and programme is truly gaining momentum. However, the end of
this quarter also saw the global response to Covid-19 and the start of its impacts, the full extent of which will not
be known for some time.
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scientists in NZ, we were able

sections have now had grower

reinforces our approach of focusing

to complete indicative research

feedback, ensuring the requirements

on building strong relationships with

on the current state of carbon

are workable and relatable

key players.

(mainly soil carbon) in NZ vs.

for growers to complete self-

other geographies as well as gain

assessment. The ZQRX framework

a better understanding of carbon

will be a key tool to enable and

sequestration potential across NZM

measure the shift to regenerative

properties vs. other parts of NZ. This

across the entire farm system

research enables us to quantify the

(animals, environment & people).

carbon, as these farmers go down a
regenerative path.
•

fibres.

Our continuious improvement

opportunity of NZM farms to remove
carbon from the atmosphere. This is

•

The Social Licence to Operate

becoming increasingly important to

workstream is guided by what the

demonstrate the role that farming

market is demanding. Now, more

and natural materials can play in

than ever, we are reminded of how

solving climate change.

important it is to build healthy,

•

While some of these contracts
have been/may still be impacted
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It is important to also recognise the

out the end-to-end manufacturing
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from our raw materials.

with our brand partners. Our team
have been in regular contact with
our strong wool brand partners,
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Primary Sector Extension

W3 Programme Review

•

•
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programme against its objectives.

NZM has recently placed a high

thought piece of our strategic

NZD per kg of strong wool sold.

•
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Investment
Investment period

Industry contribution

MPI contribution

Total investment

During this Quarter

$0.48m

$0.48m

$0.96m

Programme to Date

$5.77m

$5.77m

$11.54m

Crossbred - Susan Miller

Greenstone
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